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1. Round 1 

1.1. Reviewer 1 

Reviewer:  
 

1. Detailed Explanation of Research Methodology: Elaborate on the use of grounded theory and Interpretive Structural 
Modeling (ISM) in your study. 

2. Theoretical Framework Development: Expand on the theoretical framework that underpins the study, linking it to 
electronic customer relationship management and digital banking. 

3. Integration with Current Digital Banking Literature: Connect your findings more explicitly with the current 
literature on digital banking and electronic customer relationship management. 

4. Clarity in Model Presentation: Ensure the customer interaction model is presented clearly, detailing how each 
element interacts within the model. 

5. Limitations and Future Research Directions: Address the limitations of your study and suggest areas for future 
research. 
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Authors revised the manuscripts. 
 

1.2. Reviewer 2 

Reviewer:  
 

1. Rationale Behind Research Design: Explain the rationale behind choosing qualitative research based on grounded 
theory and the ISM method. 

2. Comparative Analysis with Previous Studies: Compare your findings with previous studies in the field of electronic 
customer relationship management and digital banking. 

3. Practical Implications of the Model: Discuss the practical implications of your customer interaction model for the 
digital banking sector. 

4. Incorporation of Technological Advances: Consider the impact of recent technological advances on customer 
interaction in digital banking. 

5. Suggestions for Banking Sector Implementation: Provide recommendations for implementing your model in the 
banking sector. 

6. Visual Representation of the Model: Improve the visual representation of the model for better understanding and 
application. 

 
Authors revised the manuscripts. 
 

2. Revised 

Editor’s decision: Accepted. 
Editor in Chief’s decision: Accepted. 
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